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INSTITUTIONAL AND INNOVATIVE MECHANISMS FOR THE
DEVELOPMENT OF DIGITAL TOURISM IN UZBEKISTAN

O‘ZBEKISTONDA RAQAMLI TURIZMNI RIVOJLANTIRISH UCHUN
INSTITUTSIONAL VA INNOVATSION MEXANIZMLAR

NHCTUTYUUOHAJIBHBIE I THHOBAIIMOHHBIE MEXAHU3MBbI PA3BBUTUSA
OUPPOBOT'O TYPU3MA B Y3BEKUCTAHE

Rakhimova Kizlarkhon Ne’matjon qizi
Lecturer, Department of Economics and Tourism Faculty of Economics,
Fergana State University Doctor of Philosophy (PhD) in Economics

Mrs. Oubihi Warda
Master, Department of Economics and Tourism
Faculty of Economics, Fergana State University

Abstract

This article examines the institutional and innovative mechanisms for the development of
digital tourism in Uzbekistan. The study analyzes the processes of digital transformation within the
tourism services market and evaluates the role of digital technologies in enhancing national
competitiveness. Special attention is given to online booking systems, digital platforms, smart
tourism technologies, and electronic government services. Based on analytical assessment, practical
recommendations are proposed to strengthen digital infrastructure, improve service quality, and
ensure sustainable growth of the tourism sector.

Keywords: digital tourism, smart tourism, online booking, tourism platforms, innovation,
digital transformation, competitiveness, Uzbekistan.

Ushbu maqgolada O‘zbekistonda ragamli turizmni rivojlantirishning institutsional va
innovatsion mexanizmlari ko‘rib chigiladi. Tadgiqotda turizm xizmatlari bozorida ragamli
transformatsiya jarayonlari tahlil qilinadi va milliy raqobatbardoshlikni oshirishda ragamli
texnologiyalarning roli baholanadi. Onlayn bron gilish tizimlari, ragamli platformalar, aglli turizm
texnologiyalari va elektron hukumat xizmatlariga alohida e'tibor garatilgan. Analitik baholash asosida
ragamli infratuzilmani mustahkamlash, xizmat ko‘rsatish sifatini yaxshilash va turizm sohasining
bargaror osishini ta’minlash bo‘yicha amaliy tavsiyalar taklif etiladi.

Kalit so‘zlar: ragamli turizm, aglli turizm, onlayn bron qilish, turizm platformalari,
innovatsiya, ragamli transformatsiya, ragobatbardoshlik, O‘zbekiston.

B nmanHO# cTaTthe paccMaTpWBAIOTCS WHCTUTYIMOHAJIBHBIE W WHHOBAIMOHHBIE MEXaHU3MBI
pa3BuTHs 1M(poBOro TypusMa B Y30eKHCTaHE. AHATU3UPYIOTCS Tpouecchl LU(pPOBO
TpaHCc(hOpMaIMKA Ha PHIHKE TYPUCTHYECKUX YCIYT M OICHHBAETCS POJIb ITU(PPOBBIX TEXHOJIOTHH B
MOBBIIIEHUN HAIIMOHAIBHOW KOHKYpeHTocrocoOHocTu. Ocoboe BHUMaHME YHAENSeTcs CHUCTeMaM
OHJIAWH-OpOHUPOBAHMS, IHPPOBHIM IIaTGOpMaM, TEXHOJIOTHSAM «YMHOTO TypU3Ma» U
AJIEKTPOHHBIM TOCYJapCTBEHHBIM yciayram. Ha OCHOBE aHATUTHUECKOW OIEHKH MpeasararoTcs
MPAaKTUYECKHE PEKOMEHIAINY 110 YKPEIUICHUIO U(POBOI MHPPACTPYKTYPHI, TIOBBIIIICHHIO Ka4eCTBA
00CITy>)KUBaHHSI U 00ECTIEYEHUIO YCTOMUMBOTO POCTa TYPUCTUYECKOTO CEKTOPA.

KitoueBble ciioBa: 1udpoBoil TypusM, «yMHBIM Typus3m», OHJailH-OpOHHpOBaHHE,
TypUCTHYECKHE TUIATGOPMbI, UHHOBAIMH, HHU(poBas TpaHchopMalysi, KOHKYPEHTOCIIOCOOHOCTb,
V306ekucran.
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Tourism has become one of the most dynamic sectors of the global economy. Rapid
technological advancement has significantly transformed the structure of tourism services worldwide.
Digital technologies have reshaped how tourists search for information, book services, and share
experiences. In recent years, the government of Uzbekistan has prioritized tourism as a strategic
sector of economic development. Large-scale reforms aimed at modernization and digital
transformation have accelerated the integration of innovative technologies into the tourism industry.
According to the United Nations World Tourism Organization (UNWTO), digitalization plays a
crucial role in improving service quality, enhancing destination visibility, and increasing international
competitiveness. Despite significant progress, challenges remain in the development of digital
tourism infrastructure, particularly in regional areas.

Digital tourism is widely defined as the integration of information and communication
technologies (ICT) into tourism services, marketing, and management processes. Researchers
emphasize that smart tourism ecosystems rely on big data, artificial intelligence, mobile applications,
cloud computing, and digital platforms.

The concept of “smart tourism destinations” has been actively studied in countries such as
Spain, South Korea, and Singapore. These destinations use integrated digital systems to optimize
tourist flows, personalize services, and enhance sustainability. In Central Asia, research on digital
tourism is still developing, and there is a need for systematic analysis of institutional mechanisms in
Uzbekistan.

The research is based on comparative analysis of international digital tourism practices and
Statistical data analysis of tourism development in Uzbekistan, and Review of national development
strategies and digital economy programs. Systematic and structural analysis of tourism digitalization
mechanisms is recommended as well.

The study applies qualitative and analytical approaches to assess the current state and prospects
of digital tourism development.

Digitalization not only increases operational efficiency of tourism enterprises But also raises
accessibility of services for foreign tourists and marketing reach through global platforms, moreover
it improves investment attractiveness of tourism regions and the multiplier effect of tourism becomes
stronger when digital systems reduce transaction costs and improve service quality.

1-Table
Digital tourism development indicators (2020-2024) [1]
Ne | Indicators name Unit of measurement | 2020 | 2022 | 2024
1 | Electronic booking share % 25 45 70
2 | Share of online payment % 30 55 75
3 | Number of digital tourists Million people 1.2 |31 |50
4 | Number of IT platforms in tourism | piece 15 35 80
5 | Number of mobile tourism apps piece 10 28 60

The data in Table 1 show that the digital tourism infrastructure in Uzbekistan has been steadily
developing.

The share of electronic bookings increased from 25% in 2020 to 70% in 2024. This 45% growth
indicates a significant rise in demand for digital services, as well as the widespread implementation
of online booking systems for hotels, airline tickets, and travel packages. The share of online
payments rose from 30% to 75%. This growth can be explained by the development of digital
payment infrastructure, the expansion of mobile banking services, and the widespread use of
electronic wallets. The number of digital tourists increased from 1.2 million to 5 million, growing by
nearly 4.2 times. This demonstrates that Uzbekistan is actively integrating into the global digital
tourism market. The number of IT platforms in tourism increased from 15 to 80. This indicates the
emergence of digital startups, online services, and the formation of a tourism ecosystem.

The number of mobile tourism applications grew from 10 to 60, increasing sixfold, which shows
that mobile technologies are becoming the main means of communication in tourism.

These indicators confirm the rapid development of digital tourism infrastructure and the
increasing level of digitalization in the tourism sector.
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2-Table
Institutional development indicators (2020-2024) [2]
Ne | Indicator 2020 | 2022 | 2024
1 | Number of documents regulating digital tourism | 5 12 20
2 | Number of goverment prograns 2 5 9
3 | Number of IT centers 8 22 45
4 | Number of startup projects 15 40 95

2-The data in Table 2 show that the role of the state and institutions in developing digital tourism
is increasing. The number of regulatory and legal documents has grown from 5 to 20. This fourfold
increase indicates that government mechanisms for regulating and supporting digital tourism are
being improved. The number of government programs increased from 2 to 9, demonstrating that the
digitalization of tourism has become an important priority in state policy. The number of IT centers
rose from 8 to 45, increasing by 5.6 times. This reflects the expansion of the innovation environment
and technological infrastructure. The number of startup projects increased from 15 to 95, marking a
sixfold growth. This indicates rising private sector activity in digital tourism and growing interest in
innovative ideas.

Overall, the data in this table show the strengthening of the institutional environment, increased
cooperation between the public and private sectors, and the formation of an innovation ecosystem.

3-Table
Indicators of innovation mechanisms (2022—-2024) [3]
Ne | Indicator 2022 | 2024
1 | Artificial intelligence-based services | 5 20
2 | Share of VR/AR technologies 3 15
3 | Marketing based on Big Data 7 25
4 | Blockchain payment systems 2 10

3-The data in Table 3 reflect the level of implementation of modern technologies in digital
tourism.

The share of services based on Atrtificial Intelligence (Al) increased from 5% to 45%. This
indicates the widespread use of personalized recommendations, chatbots, and intelligent search
systems. The share of VR/AR technologies rose from 3% to 35%. This shows the development of
virtual tours, 3D museums, and interactive excursions. Big Data—based marketing increased from 7%
to 50%. This means that digital analytics, customer behavior forecasting, and personalized advertising
mechanisms have been actively introduced. Blockchain-based payment systems grew from 2% to
25%, contributing to secure and transparent transactions. These indicators demonstrate that advanced
technologies are being actively implemented in digital tourism, leading to improvements in service
quality and security. In Uzbekistan, during 2020-2024, the development of digital tourism progressed
through the harmonious interaction of institutional reforms, innovative mechanisms, and digital
infrastructure. As a result, service quality improved, the number of tourists increased, innovative
products emerged, and cooperation between the public and private sectors was strengthened.

To enhance digital tourism in Uzbekistan, the following measures are recommended:

1. Creation of a unified national digital tourism platform.

2. Development of regional smart tourism ecosystems.

3. Strengthening digital skills training for tourism professionals.

4. Expanding international cooperation in digital tourism innovation.

Conclusion

Digital tourism represents a strategic direction for increasing the competitiveness of
Uzbekistan’s tourism industry. Institutional support, innovative technologies, and integrated digital
platforms are key drivers of sustainable development in this sector.

The successful implementation of digital transformation strategies will not only strengthen
Uzbekistan’s position in the global tourism market but also contribute to broader economic
modernization.
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TURIZM SOHASIGA INVESTITSIYALARNI JALB ETISH JARAYONLARINI
BOSHQARISHNING OMILLI TAHLILI

®AKTOPHBII AHAJIN3 YIPABJEHUS TPONECCAMHY NPUBJIEYEHUS
NHBECTHUIUU B COEPY TYPU3IMA

FACTOR ANALYSIS OF THE MANAGEMENT OF PROCESSES FOR ATTRACTING
INVESTMENTS INTO THE TOURISM SECTOR.

Mirzayev Abdullajon Topilovich
Farg‘ona davlat universiteti “Igtisodiyot va turizm” kafedrasi professori,
Igtisodiyot fanlari doktori (DSc)

Muxtorov Akmaljon Akbarjon o‘g¢li
Farg‘ona davlat universiteti,
Turizm va mehmondo‘stlik mutaxassisligi magistranti

Annotatsiya

Magolada turizm sohasiga investitsiyalarni jalb etish jarayonlarini boshgarishning omili tahlili
nazariy va amaliy jihatdan tadqgiq etilgan. Tadgigqot jarayonida turizm sohasida investitsiya
jarayonlarini boshqarish darajalari bo‘yicha omillar tasniflangan hamda respublikamizning uchta
shahar hududi (Farg‘ona, Namangan va Toshkent shaharlari) da tanlov asosida turizm sohasida
faoliyat yurituvchi 120 nafar investitsiya faoliyatining ishtirokchilari (75 nafar yuridik shaxslar, 45
nafar jismoniy shaxslar) orasida so‘rovnoma o‘tkazilgan va uning natijalari tadqiq etilgan.

Kalit so‘zlar: turizm, investitsiya, investitsion faoliyat, boshqgaruv, turistik resurslar, turizm
resurs salohiyati, turizm bozori, turistik faoliyat, turizm sohasidagi investitsiya faoliyati.

B cratbe TeopeTMUeCKHM M MpPaKTUYECKH HCCIEN0BaH (PAKTOPHBIA aHalU3 yIpaBICHUS
mporieccaMy  MpUBJICYEHUS WHBECTHMLIMH B  cdepy Typusma. B Xome wuccienoBaHUs
KJIacCU(UIUPOBaHbI (PAKTOPHI [0 YPOBHSIM YIPABJIEHUS WHBECTUIIMOHHBIMH MpolieccaMu B chepe
Typu3Ma, a Takke Ha OCHOBE BBIOOPKM B TpEX ropogax pecnyonuku — @deprana, Hamanran u
TamkenT — mnpoBenéH omnpoc cpeau 120 y4acTHUKOB MHBECTUIIMOHHOM JAEATEIbHOCTU B cepe
typusMa (75 1opugumdeckux Jun U 45 (GU3MUECKUX JIMI), Pe3yJAbTaThl KOTOPOro ObUIH
MTPOAHAIU3UPOBAHBI.

KiroueBble cjI0Ba: Typus3M, WHBECTHIMM, WHBECTHIMOHHAs JESITEIBHOCTb, YIPaBJICHUE,
TYPUCTHYECKHUE PECYPCHI, PECYPCHBIM MOTEHIMAI TYPU3Ma, TYPUCTHUYECKUN PBIHOK, TYPUCTHUECKAs
NS TeIbHOCTb, MHBECTUIIMOHHAS ITEILHOCTD B cepe TypHu3Ma.

The article theoretically and practically examines the factor analysis of managing the processes
of attracting investments into the tourism sector. In the course of the research, factors were classified
according to the levels of management of investment processes in the tourism sector, and a survey
was conducted among 120 participants in investment activities in the tourism sector (75 legal entities
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