
“YANGI O‘ZBEKISTON IQTISODIYOTI” jurnali 4-son 2026 yil 

1 
 



“YANGI O‘ZBEKISTON IQTISODIYOTI” jurnali 4-son 2026 yil 

2 

 

O‘ZBEKISTON RESPUBLIKASI 

OLIY TA’LIM, FAN VA INNOVATSIYALAR VAZIRLIGI 

 

MIRZO ULUG‘BEK NOMIDAGI 

O‘ZBEKISTON MILLIY UNIVERSITETI 

 

 

 

YANGI O‘ZBEKISTON IQTISODIYOTI 

 

 

4 
 

 

  

ISBN 978-9943-5256-3-4 

 

 

 

 

 

Toshkent – 2026 

 



“YANGI O‘ZBEKISTON IQTISODIYOTI” jurnali 4-son 2026 yil 

5 

MUNDARIJA 
Юлдашев Ш.Г. Конвергенция и поляризация развитых и развивающихся стран в эпоху развития 

искусственного интеллекта........................................................................................................................... 
8 

Mamatov B.S. Foreign investment is an important factor of economic growth............................................. 15 

Raximova K.N. Raqamli iqtisodiyot sharoitida telekommunikatsiya kompaniyasining rivojlanish 

tendensiyasi..................................................................................................................................................... 
22 

Karimov Sh.X. Turizmni barqaror rivojlantirishda hududiy boshqaruv omillarining ahamiyati.................. 26 

Raximov D.Sh. To‘qimachilik sanoatida diversifikatsiya darajasi va iqtisodiy samaradorlik ko‘rsatkichlari 

tahlili............................................................................................................................................................... 
30 

Rashidova K. Asalarichilik mahsulotlari bozorida marketing faoliyati samaradorligini oshirish...................... 32 

Хакимов Д.Р. Процессы, возможности и ограничения экономической интеграции между 

Республикой Узбекистан и Китайской Народной Республикой............................................................. 
37 

Olimjanova Sh.O., Eshonqulov I.N. О‘zbekistonda agrar munosabatlarni takomillashtirishda resurs 

tejamkor texnologiyalarni joriy etish masalalari............................................................................................ 
42 

Valikulov Sh.Z. O‘zbekistonda neft-gaz sanoatiga investitsiyalarni jalb qilishning institutsional 

muammolari va yechimlari............................................................................................................................. 
48 

Ganieva L.S. Bojxona xizmatlari samaradorligini oshirishning nazariy asoslari.......................................... 52 

Axrorova N.U. Turizm xizmatlaridan tajriba iqtisodiyotiga o‘tish: evolyutsion tahlil................................. 56 

Kamilova A.N. Sanoat ishlab chiqarish korxonasida mehnatni normalashtirish menejmentini tashkil etish 

va takomillashtirish yo‘llari…........................................................................................................................ 
61 

Umurzakova Z.S. Sanoat korxonalarida ishlab chiqarish quvvatlaridan foydalanishni takomillashtirish 

chora-tadbirlari.................................................................................................................................................. 
66 

Abdiyeva D.K. Priority directions for improving the national logistics policy in Uzbekistan........................ 69 

Xalimova N.J. Kreativ turizm: nazariy asoslar va ta’riflar qiyosiy tahlili....................................................... 74 

Maxramova N.Y. Strategik menejmentda qadriyatlar zanjiri: raqobatbardoshlikni oshirishning konseptual 

asoslari............................................................................................................................................................... 
78 

Zaxirova G., Shavkatova N.O‘. O‘zbekistonda turizmni rivojlantirish mаsalalari........................................ 82 

Maxmudov H., Muxtarova G., Maxmudov H. Ekologik muommolar va ularning mamlakat iqtisodiyotga 

ta’siri................................................................................................................................................................. 
86 

Umurzаkоvа M.N., Gulаhmаdоv Sh.А. Dаvlаt ichki vа tаshqi qаrzlаrining ijоbiy vа sаlbiy jihаtlаri tаhlili. 89 

Xasanov I.M. O‘zbekistonda mulkchilik munosabatlarining transformatsiyasi: tadbirkorlikni rivojlantirish 

omili sifatida…................................................................................................................................................... 
94 

Abdullayev M.G‘. Personalni boshqarish tizimining ilmiy-nazariy asoslari va uning korxona 

samaradorligiga ta’siri........................................................................................................................................ 
101 

Адилов Б.Б., Абдуллаева М.К. Ўзбекистонда саноат корхоналарини ривожлантириш, 

тенденциялари.................................................................................................................................................. 
105 

Абдуғаниев Ё.Ж. Яшил иқтисодиёт - барқарор ривожланиш мақсадларининг янги парадигмаси 

сифатида........................................................................................................................................................... 
112 

Xusanboyeva T.M. Talabalarning iqtisodiy tafakkurini shakllantirishda to‘garaklarning o‘rni va ahamiyati. 116 

Xashimova S.N. Oʻzbekiston milliy yashil taksonomiyasi mohiyati va ahamiyati..........................................    120 

Mitillayev I.T. Tijorat banklarida kredit risklarini baholashda zamonaviy scoring modellari va ularning 

samaradorligini oshirish yo‘llari......................................................................................................................... 
124 

Бобоқулова М.Ғ. Инвестиция муҳити ва Ўзбекистондаги инвестиция жараёнларининг динамикаси. 127 

Bekberganova M.R. “Oʻzbekistonda sug‘urta kompaniyalari tushumlarining ekonometrik tahlili”.............. 134 

Рахимова М.Ш. Модернизация системы социальной защиты.................................................................. 138 

Oqboyev A.R. Tadbirkorlik subyektlari eksport salohiyatini xalqaro standartlar asosida oshirish yo‘llari.... 142 

Djumanova R.F. Aholi turmush sifatini baholashning metodologik yondoshuvlari....................................... 147 

Mamatov B.S., Umurzakova M.N. Davlat tibbiy sugʻurta tizimida bepul xizmatlar, reimbursasiya va 

foydalanish shartlari........................................................................................................................................... 
154 

Ешимбетов У.Х. Қишлоқ хўжалигини ҳудудий ташкил этиш ва ихтисослаштиришнинг илмий 

асослари............................................................................................................................................................. 
158 

Xodjaeva F.K. Sanoat ishlab chiqarishini tartibga solishning iqtisodiy mexanizmlarini takomillashtirish..... 167 

Yusupova M. Hududlarda ayollar va yoshlar tadbirkorligini rivojlantirishda institutsional qoʻllab-

quvvatlash tizimini takomillashtirish................................................................................................................. 
171 

Abduxalilov B.Z. O‘zbekistonda IT provayderlar xizmatlari raqobatbardoshligini oshirish: huquqiy va 

institutsional asoslar........................................................................................................................................... 
175  

Abdisamatov A.A. Tadbirkorlik faoliyatini rivojlantirishning nazariy asoslari............................................... 178 



“YANGI O‘ZBEKISTON IQTISODIYOTI” jurnali 4-son 2026 yil 

6 

Abdusalomov I.J. Korxonalarda chiqindilarni boshqarish tizimini takomillashtirish va uning moliyaviy 

natijalarga taʼsiri................................................................................................................................................ 
182 

Amirov L.F., Sokhibjonova S.S. Directions for increasing agricultural product exports in the context of a 

green economy.................................................................................................................................................. 
185 

Boltaxoʻjayeva I.Oʻ. Ways to improve the enterprise management system based on modern management 

models................................................................................................................................................................ 
191 

Dehqonov U.M., Sativaldiyeva G. Korxonalarda boʻnak toʻlovlari hisobining moliyaviy hisobotga taʼsiri 

va ularni optimallashtirish boʻyicha tahliliy yondashuvlar................................................................................ 
195 

Isoqova M.A. Oʻzbekistonda yashil energiyadan foydalangan holda kichik biznesni rivojlantirishning 

institutsional va moliyaviy mexanizmlari........................................................................................................... 
199 

Mamadaliyev B., Teshaboyev J. Korxonalarda mehnatga haq toʻlash hisobini avtomatlashtirish va audit 

samaradorligini oshirish yoʻllari.........................................................................................................................  
202 

Poziljonov M., Teshaboyev X. Davlat muassasalarida asosiy vositalarning hisobini takomillashtirish va 

ulardan foydalanish samaradorligini oshirish..................................................................................................... 
206 

Rustamova F.A. Qishloq hududlarida kichik biznes va xususiy tadbirkorlik faoliyatining iqtisodiy 

samaradorligini oshirishda innovatsion yondashuvlarning roli......................................................................... 
209 

Tursunboyev Q.O. Transport xizmatlari koʻrsatish sohasida kichik tadbirkorlik faoliyatini rivojlantirishning 

xorijiy tajribalari................................................................................................................................................ 
213 

Umarov T.S. Hududlarda qurilish korxonalarini faoliyatini samarali tashkil etishni ekonometrik 

modellashtirish va prognozlash.......................................................................................................................... 
216 

Xoʻjaliyev A.O., Avilov N. Moliyaviy natijalar hisobi va auditida raqamli texnologiyalardan foydalanish 

samaradorligi...................................................................................................................................................... 
220 

Xomidov T.T., Arziboyeva R.S. Bank aktivlarining tarkibi va ularni boshqarish omillari............................. 223 

Xusainov M. Sanoat korxonalarida mahsulot tannarxini kalkulyatsiya qilish tizimini takomillashtirishning 

metodologik asoslari va audit mexanizmlarini rivojlantirish............................................................................. 
227 

Begaliyeva M.A., Egamshukurova N.R. Jahon savdo tizimi va milliy iqtisodiyot uchun uning ahamiyati.. 231 

Gulimboyev S.I. Korxonalarda moliyaviy resurslar taqsimotining zamonaviy usullari.................................. 235 

Ibodov J.Q. Moliyaviy tizimning xizmatlar sohalari va boʻgʻinlari................................................................. 239 

Jumabayeva K.B. Xalqaro pensiya tizimi modellari va ularning mintaqaviy tamoyillari............................... 243 

Khusanova Z.R., Yo‘ldasheva Z.U. Global trends in the development of international tourism services..... 249 

Sadullayev M.D. Sanoat korxanalari innovatsion faoliyatini boshqarish........................................................ 252 

Tilabov N.T. Davlat qarz siyosatini samarali boshqarish strategiyasini takomillashtirish............................... 256 

Toshtemirov Y.N. Oʻzbekistonda logistik faoliyatni rivojlantirishning hozirgi darajasi.................................. 264 

Toshtemirova Z.M. Mahalla institutining iqtisodiy integratsiya jarayonlaridagi strategik ahamiyati.............. 268 

Uralov E.O. Surxondaryo viloyati xududida sanoatni shakilanishi va rivojlanishi.......................................... 273 

Xursanova F.Sh. Budjetlararo munosabatlarning iqtisodiy mazmuni.............................................................. 278 

Yuldasheva G.A. Investitsion qarorlarni kabul qilishda moliyaviy tahlilning ahamiyati va roli….................. 282 

Абдуллаева Р. Тадбиркорликнинг замонавий кўринишлари...................................................................... 287 

Юлдашев А. Фарғона вилояти маҳаллаларида инвестиция фаоллигини оширишнинг институционал 

асослари ............................................................................................................................................................ 
292 

Abdumalikova Z., Razakova B.S. O‘zbekiston sug‘urta bozorini moliyaviy texnologiyalar (insurtech) 

asosida rivojlantirish: imkoniyatlar va yo‘nalishlar........................................................................................... 
294 

Azimov B.F. Milliy innovatsion tizimni boshqarishda tashkiliy-institutsional va moliyaviy-iqtisodiy 

mexanizmlarning roli......................................................................................................................................... 
300 

Begaliyeva M.A. Raqamli iqtisodiyot sharoitida oliy ta’lim tizimida sifat menejmentini samarali joriy 

etishning ahamiyati............................................................................................................................................ 
304 

Dawletmuratov A.M. Xizmatlar bozorini rivojlantirish orqali bandlikni oshirish va daromadlarni 

koʻpaytirish mexanizmlari.................................................................................................................................. 
308 

Karimova L.S., Jabborov A.A. Oʻzbekistonda raqamli iqtisodiyot: holati, muammolar va rivojlanish 

istiqbollari.......................................................................................................................................................... 
313 

Maxmudov F.U. Oliy taʼlim muassasasalarida moslashuvchan marketing strategiyalarini ishlab chiqish 

mexanizmlari...................................................................................................................................................... 
319 

Navruz-zoda L.B. Kichik biznes subyektlarining kadrlar salohiyati va bilim infratuzilmasiga boʻlgan 

talablari: Buxoro viloyati misolida..................................................................................................................... 
323 

Nishonboyev D.E., Abdumalikov S.T. Chorvachilik tarmogʻini innovatsion boshqaruv asosida 

rivojlantirish istiqbollari..................................................................................................................................... 
327 

  



“YANGI O‘ZBEKISTON IQTISODIYOTI” jurnali 4-son 2026 yil 

7 

Nurmirzayeva N.R. Valyuta kursi oʻzgarishining eksport-importga taʼsiri: Oʻzbekiston misolida amaliy 

baholash.............................................................................................................................................................. 
331 

Rahimov A.M. Hududiy iqtisodiyotni rivojlantirishda qayta ishlash sanoatini rivojlantirishning samarali 

mexanizmlarini takomillashtrish........................................................................................................................ 
335 

Ibragimova G.S. Taʼlim sifatini baholashning xalqaro tajribasi va uni joriy etish........................................... 339 

Ravshanova M.M. Hududiy iqtisodiy salohiyatni baholashda zamonaviy raqamli texnologiyalardan 

foydalanish va ularning elektron tijorat tizimidagi oʻrni................................................................................... 
343 

Roʻziboyeva M. Oʻzbekistonda ishchi kuchi migratsiyasi va iqtisodiy oʻsish darajasining oʻzgarish 

dinamikasi.......................................................................................................................................................... 
347 

Saidova F.K., Oʻrozov Sh. Korporativ ijtimoiy masʼuliyat (CSR) va yashil iqtisodiyot: logistika sektorida 

boshqaruv strategiyalari..................................................................................................................................... 
350 

Sultonov S.N. Hududlarda klasterlarini investitsion - innovatsion rivojlantirish istiqbollari (Qashqadaryo 

viloyati misolida)................................................................................................................................................ 
354 

Sultonova D.U. Korxona iqtisodiyotida resurslarni boshqarishning raqamli-integratsiyalashgan modelini 

takomillashtirish................................................................................................................................................. 
358 

To‘raxojayev H.H., Hoshimov P.Z. Islomiy banklarning ishlash tamoyili va islom moliya tizimining 

Oʻzbekiston iqtisodiyotiga tadbiqi..................................................................................................................... 
362 

Tursunova N.U. Bridging the innovation gap: development-focused entrepreneurship support and 

international intermediaries................................................................................................................................ 
368 

Акрамова Г.А. «Роль женщин-ученых в совершенствовании механизмов коммерциализации 

ремесленных услуг Узбекистана в условиях цифровой экономики»......................................................... 
374 

Болтаев Ж.А. Трансформация банковского сектора в условиях цифровизации мировой экономики.. 379 

Жунайдуллаев М.А. Жанубий Кореяда рақамли таълим технологиялари орқали индивидуал 

спортчиларини тайёрлаш тизимини бошқаришнинг миллий хусусиятлари............................................. 
384 

Митрушова М.Л. Интеллектуальный капитал как ключевой фактор инновационного развития 

предприятия......................................................................................................................................................  
388 

Муродов О.У. Барқарор ривожланиш тушунчаси ва унинг иқтисодий, ижтимоий ҳамда экологик 

мeзонлари.............................................................................................................................................................................. 
392 

Саидова Г., Ибрагимова К., Қурбонов А. Рақамли трансформация шароитида енгил саноат 

корхоналари маҳсулотларининг халқаро рақобатбардошлигини ошириш стратегиялари...................... 
396 

Sarkarov S.Z. Oʻzbekistonda qurilish sohasining texnologik bisqichlar kesimida rivojlanishi...................... 401 

Minojidinova N.M. Aksiyadorlik jamiyati korxonalarida xodimlarni samarali boshqarishda raqamli 

texnologiyalardan foydalanish istiqbollari......................................................................................................... 
406 

Ruzmetova I.Y. Xorazm viloyati iqtisodiyotida kichik biznesning oʻrni........................................................ 410 

Qudratov D., Ismoilov A. Kichik biznes va xususiy tadbirkorlikning tarmoqlar rivojidagi oʻrni.................. 414 

Qodirov H.D. Soliq maʼmuriyatchiligini takomillashtirish orqali davlat byudjeti daromadlarini barqaror 

oshirish yoʻllari.................................................................................................................................................. 
417 

Kinjayev K.N. Banklarda kreditlar tasnifini yaxshilash orqali rentabellikni taʼminlash yoʻllari..................... 421 

Макушина А.Ю. Государственная поддержка экспортного потенциала субъектов малого 

предпринимательства в Республике Узбекистан......................................................................................... 
424 

Rejapov X.X., Oxunjonova K.K. Ixtisoslashtirilgan savdo majmualarini moliyaviy resurslarini 

shakllantirish va ishlatish yoʻnalishlari – Bek Baraka savdo majmuasi misolida............................................. 
430 

Махкамова Н.С. Роль государственно-частных партнерств (ГЧП) в продвижении устойчивого 

развития ........................................................................................................................................................... 
434 

Avilov N., Muhammadova G. Korxonalarda materiallar harakatining auditi va iqtisodiy tahlili................... 441 

Abdullayeva R.G., Raxmonova I.S. Oʻzbekiston qishloq hududlarida bandlikni taʼminlash holati va 

rivojlanish tendensiyalari................................................................................................................................... 
444 

Yusupova M.B. Ustama ishlab chiqarish xarajatlarini taqsimlashning ABC usuli.......................................... 447 

Toshpoʻlatov M.A. Taʼlim loyihalarida moliyaviy mablagʻlardan samarali foydalanishning xususiyatlari... 452 

Hamidova Sh., Ahmadaliyeva H. Kapital qoʻyilmalarning samaradorlik tahlili........................................... 458 

Хамракулов С.М. Собственный капитал в функционировании экономических субъкетов 

Республики Узбекистан................................................................................................................................... 
461 

Zayavitdinova N.M. Raqamli platformalar asosida xizmat koʻrsatish korxonalarida boshqaruv 

samaradorligini oshirishning tashkiliy-iqtisodiy mexanizmlari......................................................................... 
465 

Turg‘unov T.S. O‘zbekistonda aholi turmush darajasini statistik taxlil qilishning ahamiyati.......................... 469 

Ботирова З.Қ. Рақамли иқтисодиёт шароитида даромадларни бошқаришнинг хусусиятлари.... 475 

Бегимова Н.К. Меҳнат бозорида гендер тафовутларининг келиб чиқиш сабаблари................. 481 



“YANGI O‘ZBEKISTON IQTISODIYOTI” jurnali 4-son 2026 yil 

185 

Foydalanilgan adabiyotlar roʻyxati: 

1. Tchobanoglous George, Theisen Hilary, Vigil Samuel. Integrated Solid Waste Management: 

Engineering Principles and Management Issues. — McGraw-Hill nashriyoti, Nyu-York, 1993. — 

978 bet.  

2. Porter Michael E., Van der Linde Claas. Green and Competitive: Ending the Stalemate. — Harvard 

Business Review jurnali, Boston, 1995. — 120–134-betlar.  

3. World Bank (Jahon banki). What a Waste 2.0: A Global Snapshot of Solid Waste Management to 

2050. — World Bank Publications, Vashington, 2018. — 295 bet.  

4. OECD (Organisation for Economic Co-operation and Development). Waste Management and the 

Circular Economy in Selected OECD Countries. — OECD Publishing, Parij, 2020. — 210 bet.  

5. Ellen MacArthur Foundation. Towards the Circular Economy. — Ellen MacArthur Foundation 

nashriyoti, Buyuk Britaniya, 2013. — 98 bet.  

6. Abdullayev Sh.X. Sanoat korxonalarida chiqindilarni boshqarish samaradorligini oshirish yoʻllari. 

— “Iqtisodiyot va innovatsion texnologiyalar” ilmiy jurnali, Toshkent, 2021. — 45–52-betlar.  

7. Karimov B.R. Korxonalarda resurs tejamkorlik va chiqindilarni qayta ishlash masalalari. — 

“Moliya va bank ishi” jurnali, Toshkent, 2020. — 88–94-betlar.  

8. Rasulov A.A. Ekologik boshqaruv va ishlab chiqarish chiqindilarini kamaytirishning iqtisodiy 

mexanizmlari. — “Oʻzbekiston iqtisodiy axborotnomasi” jurnali, Toshkent, 2022. — 33–39-

betlar. 

 

 

УДК: 330.341:502.131.1 

 

DIRECTIONS FOR INCREASING AGRICULTURAL PRODUCT EXPORTS IN THE 

CONTEXT OF A GREEN ECONOMY 

 

YASHIL IQTISODIYOT MUHIM SHARTIDA QISHLOQ XO‘JALIGI MAHSULOTLARI 

EKSPORTINI KO‘PAYTIRISH YO'NALISHLARI 

 

НАПРАВЛЕНИЯ УВЕЛИЧЕНИЯ ЭКСПОРТА СЕЛЬСКОХОЗЯЙСТВЕННОЙ 

ПРОДУКЦИИ В КОНТЕКСТЕ ЗЕЛЕНОЙ ЭКОНОМИКИ 

 

Amirov Lochinbek Fayzullaevich  

Associate Professor, Department of Economics and Management,  

Academy of Labour and Social Relations, PhD 

Orcid: https://orcid.org/0000-0001-9734-9118 

 

Sokhibjonova Sugdiyona Sokhibjon qizi 

Assistant, Department of Economics and Management, Academy of Labor and Social Relations 

Orcid: https//orcid.org/0009-0002-5812-0446 

 

Abstract 

This article analyzes the issues of enhancing the competitiveness of Uzbekistanʼs agricultural 

exports based on the principles of a green economy. The study identifies the growing global demand 

for environmentally friendly, resource-efficient, and sustainably produced agricultural products as a 

key driving factor. In particular, the paper highlights opportunities for building competitive 

advantages through diversification of the export structure, expansion of high value-added products, 

and the implementation of international standards and environmental certification systems. 

Furthermore, the current state of Uzbekistanʼs agricultural exports and the outcomes of ongoing 

strategic reforms are examined, followed by conclusions and recommendations. 
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В данной статье анализируются вопросы повышения конкурентоспособности 

сельскохозяйственного экспорта Узбекистана на основе принципов зеленой экономики. В 

исследовании определен растущий глобальный спрос на экологически чистую, 

ресурсоэффективную и устойчиво произведенную сельскохозяйственную продукцию как 

ключевой движущий фактор. В частности, в работе освещаются возможности создания 

конкурентных преимуществ за счет диверсификации структуры экспорта, расширения 

производства продукции с высокой добавленной стоимостью и внедрения международных 

стандартов и систем экологической сертификации. Кроме того, рассматривается текущее 

состояние сельскохозяйственного экспорта Узбекистана и результаты проводимых 

стратегических реформ, после чего приводятся выводы и рекомендации. 

Ключевые слова: конкурентоспособность, диверсификация, экспорт, инструментарий 

ACT, продовольственная безопасность, международные стандарты, экологическая 

сертификация, низкоуглеродная продукция 

 

Ushbu maqolada Oʻzbekiston qishloq xoʻjaligi eksportining yashil iqtisodiyot tamoyillari 

asosida raqobatbardoshligini oshirish masalalari tahlil qilinadi. Tadqiqotda ekologik toza, resurslarni 

tejaydigan va barqaror ishlab chiqarilgan qishloq xoʻjaligi mahsulotlariga boʻlgan global talabning 

ortib borayotgani asosiy omil sifatida koʻrsatilgan. Xususan, maqolada eksport tuzilmasini 

diversifikatsiya qilish, yuqori qoʻshimcha qiymatga ega mahsulotlarni kengaytirish va xalqaro 

standartlar va ekologik sertifikatlash tizimlarini joriy etish orqali raqobatbardosh ustunliklarni 

yaratish imkoniyatlari taʼkidlangan. Bundan tashqari, Oʻzbekiston qishloq xoʻjaligi eksportining 

hozirgi holati va davom etayotgan strategik islohotlar natijalari koʻrib chiqiladi, soʻngra xulosalar va 

tavsiyalar beriladi. 

Kalit soʻzlar: raqobatbardoshlik, diversifikatsiya, eksport, ACT Toolkit, oziq-ovqat 

xavfsizligi, xalqaro standartlar, ekologik sertifikatlash, kam uglerodli mahsulotlar 

 

In recent years, the transition toward a green economy has become a global priority, driven by 

the need to ensure sustainable development, mitigate climate change, and promote efficient use of 

natural resources. The agricultural sector, as one of the most resource-intensive and environmentally 

sensitive industries, plays a crucial role in this transformation. At the same time, agriculture remains 

a key driver of economic growth, employment, and export revenues in many developing countries. 

Therefore, identifying effective directions for increasing agricultural product exports within the 

framework of a green economy has become an urgent scientific and practical issue. 

The concept of a green economy emphasizes environmentally sustainable production, reduced 

carbon emissions, resource efficiency, and the preservation of biodiversity. In the context of 

agricultural exports, this requires a shift from traditional production models to more sustainable 

practices, including organic farming, climate-smart agriculture, and the adoption of eco-friendly 

technologies. These changes not only contribute to environmental protection but also enhance the 

competitiveness of agricultural products in international markets, where demand for “green” and 

certified products is steadily increasing. 

Furthermore, the integration of green economy principles into export-oriented agricultural 

policies necessitates the development of effective management strategies. This includes improving 

value chains, implementing international quality standards, enhancing logistics and infrastructure, 

and supporting producers through institutional and financial mechanisms. In this regard, government 

policies, private sector participation, and international cooperation play a significant role in fostering 

sustainable export growth. 

In countries with strong agricultural potential, such as those in Central Asia, the transition to 

green agriculture presents both opportunities and challenges. On the one hand, it opens access to new 

markets and increases export potential; on the other hand, it requires substantial investments, 

technological modernization, and capacity building. Therefore, a comprehensive and well-

coordinated approach is needed to ensure that agricultural export development aligns with the 

principles of environmental sustainability. 
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This study aims to explore the key directions for increasing agricultural product exports in the 

context of a green economy, focusing on sustainable production practices, management mechanisms, 

and policy frameworks that can enhance both economic efficiency and environmental outcomes. 

In scientific literature and official strategic documents, the issue of increasing the 

competitiveness of agricultural exports is interpreted as one of the priority areas of Uzbekistan’s 

agrarian development policy. 

According to the Decree of the President of the Republic of Uzbekistan No. PD-5853 dated 

October 23, 2019, the “Strategy for the Development of Agriculture of the Republic of Uzbekistan 

for 2020-2030” was approved, which identified as an important task the reduction of the share of low-

value-added raw materials in the export of agricultural products and the increase of the share of 

processed and high-value products. The main goals of the strategy are to reduce the share of raw 

materials in agricultural exports, expand the export of processed products with high added value, 

diversify the geography of exports, develop export-oriented production infrastructure, including 

expanding agro-clusters, logistics centers and storage systems, and increase the efficiency of the 

export chain, making agricultural products competitive in international markets in terms of quality, 

price and environmental sustainability. 

 Michael E. Porter, in his book The Competitive Advantage of Nations (1990), considers 

national and regional competitiveness to be “creatable,” meaning that it is not a country’s natural 

resources but rather the conditions and strategic choices that make it sustainably competitive. His 

most famous model is the “Diamond” model, which explains competitiveness through four 

interrelated determinants: 

1. Factor conditions— labor, land, water, infrastructure, technology. 

2. Demand conditions — the quality and nature of demand in the local market. 

3. Related and supporting industries — services, clusters. 

4. Firm strategy, structure and rivalry — how companies are organized and how they compete. 

 The Agro-Food Competitiveness and Trade (ACT) Toolkit, developed by the Food and 

Agriculture Organization of the United Nations (FAO), is a systematic analytical approach to 

improving countries’ competitiveness in agro-food trade. The tool is used to identify agricultural 

export potential, select priority products, and develop evidence-based recommendations for policy 

decisions. The main idea of the ACT approach is that the competitiveness of agricultural exports is 

determined not only by production volume or price advantage, but also by the interaction of market 

opportunities, national production potential and the institutional and political environment. Therefore, 

FAO proposes a multi-criteria analysis, abandoning a one-sided approach in the process of product 

selection and export development. This approach serves as an important methodological basis for 

increasing the environmental competitiveness of agricultural exports in the conditions of Uzbekistan. 

Specifically, through the ACT approach: 

• identify which fruits, vegetables or processed products are in high demand in the international 

market; 

• identify products with relatively low water and land resource loads as green export priorities; 

• identify institutional and political barriers to developing exports of organic or certified 

products. 

The research was based on an analysis of key environmental and economic indicators (export 

volume and value, export market structure, etc.). An analytical and comparative approach was also 

used, based on strategic plans, data from the National Statistics Committee of the Republic of 

Uzbekistan (stat.uz), government announcements, international organizations, and reliable news 

agencies for the period 2022–2025. 

Agricultural exports are a multi-factor system, the development of which depends on the 

interaction of resources, technology, state policy, international markets, logistics and human capital. 

The comprehensive development of these factors is the main condition for increasing export volumes 

and competitiveness. 
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The increase in agricultural exports is directly related to the reforms being implemented in the 

agrarian sector. These reforms are directly aimed at increasing land productivity and are manifested 

in the following areas: 

-  a system of long-term land lease has been introduced; 

-  strict measures are being taken against the purposeless use of land; 

- the introduction of drip and sprinkler irrigation systems is being encouraged; 

-  monoculture (planting only cotton or grain) is being reduced and the share of fruits and 

vegetables, legumes and fodder crops is being increased; 

-  priority is given to the cultivation of products with high added value; 

- a fertilization system based on soil analysis is being introduced; 

-  digital agriculture, agro-services and remote monitoring are being put into practice; 

-  technologies for growing agricultural crops in greenhouses are being developed. 

Agricultural exports are shaped by a complex interaction of economic, environmental, 

institutional, and technological factors. The figure 1 illustrates a comprehensive framework 

highlighting the most critical determinants that influence the performance and competitiveness of 

agricultural exports in global markets. First, natural resources form the fundamental base of 

agricultural production. The availability of fertile land and sufficient water resources directly 

determines both the quantity and quality of agricultural output. Countries endowed with rich natural 

resources tend to have a comparative advantage in agricultural exports, provided these resources are 

managed efficiently and sustainably.  

 Closely related to this are climate factors, which significantly affect crop yields and 

production cycles. Favorable climate conditions, including temperature, rainfall patterns, and 

growing seasons, enhance productivity. Conversely, climate variability and extreme weather events 

can disrupt production, making agricultural exports highly sensitive to environmental changes.  

Another important component is technological development. The adoption of modern 

agricultural technologies, such as mechanization, irrigation systems, and precision farming, increases 

productivity and efficiency. Technological advancements also help reduce production costs and 

improve product quality, thereby enhancing competitiveness in international markets.  

Institutional factors play a crucial role in shaping export performance. Government policies, 

export incentives, and regulatory frameworks can either facilitate or hinder agricultural trade. 

Supportive policies, including subsidies, tax benefits, and export promotion programs, encourage 

producers to engage in international markets. In addition, international trade factors such as global 

demand, trade agreements, and market access conditions are essential determinants. Countries that 

actively participate in trade agreements and maintain strong trade relations are better positioned to 

expand their agricultural exports. Market demand also dictates the types of products that are exported 

and their pricing.  

Standards and certifications have become increasingly important in global agricultural trade. 

Compliance with international standards such as Global G.A.P., ISO, and HACCP ensures product 

safety and quality. Meeting these standards not only facilitates access to foreign markets but also 

builds trust among international buyers. From an economic perspective, financial factors such as 

investment availability and access to credit are vital. Adequate financing enables farmers and 

agribusinesses to invest in modern technologies, improve infrastructure, and expand production 

capacity. Limited financial resources, on the other hand, can constrain growth and export potential.  

Equally important are logistics and infrastructure factors, including transportation systems and 

supply chain efficiency. Efficient logistics reduce costs, minimize post-harvest losses, and ensure 

timely delivery of products to international markets. Poor infrastructure can significantly hinder 

export performance, even if production levels are high.  

Finally, human capital is a key driver of agricultural export success. A skilled workforce, 

effective management practices, and knowledge of international market requirements contribute to 

higher productivity and better decision-making. Education and training in modern agricultural 

practices further enhance competitiveness. 
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Figure 1. Key factors influencing agricultural export [1] 

 

 The figure 2 presents a structured classification of the main factors that determine the 

competitiveness of agricultural product exports. At its core, competitiveness is influenced by a 

combination of cost efficiency, quality assurance, operational reliability, and environmental 

sustainability. 

 
Figure 2. Classification of factors influencing the competitiveness of agricultural product 

exports [2] 

  

One of the primary factors highlighted is low production cost, which directly affects price 

competitiveness in international markets. Producers who can minimize input costs while maintaining 

output levels gain a significant advantage, as global buyers are often highly sensitive to price 

differences. Efficient resource utilization and economies of scale play an important role in achieving 

this objective. 

Another key element is compliance with quality and safety standards. In modern agricultural 

trade, adherence to internationally recognized standards is no longer optional but essential. Exported 

products must meet strict sanitary and phytosanitary requirements, which ensure food safety and 

protect consumer health. This compliance enhances credibility and facilitates access to high-value 

markets. 

The figure also emphasizes stable delivery capacity, which reflects the ability of exporters to 

ensure consistent supply in terms of quantity, timing, and reliability. International buyers prioritize 
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suppliers who can meet contractual obligations without disruption. This requires well-developed 

production planning, storage systems, and logistics infrastructure. 

Environmental friendliness and compliance with “green brand” standards also have emerged 

as increasingly important factors in global trade. As consumer awareness of environmental issues 

grows, demand for sustainably produced agricultural goods continues to rise. Exporters who adopt 

eco-friendly practices and meet environmental standards can strengthen their market position and 

differentiate their products. 

The competitiveness of agricultural exports depends not only on production volume but also on 

cost efficiency, quality compliance, reliability of supply, and environmental responsibility. These 

factors collectively shape the ability of agricultural producers to succeed in the increasingly 

competitive and sustainability-oriented global market. 

The efficient use of land and water resources, the introduction of modern technologies, and a 

policy based on a scientific approach have led to sustainable development of agriculture. These 

reforms serve not only to ensure economic efficiency, but also to ensure ecological balance and food 

security. 

Household plots are becoming an important export driver in the country’s economy. By 2025, 

agricultural exports are expected to reach $3.5 billion, of which  $2.5 billion will be fruits and vegetables 

and $1 billion will be other food products. The bulk of this, $500 million in exports, was projected to 

come from household farms. 

In January-August 2025, the export of fruit and vegetable products grown on household plots 

reached $368.5 million. The highest indicators were recorded in Fergana region ($100.4 million), 

Tashkent region ($65 million), Surkhandarya (54.8 million) and Samarkand region ($50.8 million). In 

terms of districts, the leaders were Oltiariq ($61.4 million), Samarkand district ($38.9 million), Denov 

(21.4 million) and Tashkent district (31.4 million). At the same time, the Zohidon mahalla [3] of Rishton 

district exported melon products worth $803.2 thousand, the Bahor mahalla of Angor district exported 

cabbage and vegetables worth $357.4 thousand, and the Birlik mahalla of Chinaz district exported 

melon products worth $267.1 thousand. The main export markets are Russia ($257.3 million), 

Kazakhstan ($55.7 million), Kyrgyzstan ($22.1 million), Iraq ($7.1 million), Belarus ($7.8 million), 

Latvia ($2.8 million), and Georgia ($2.1 million). A total of 19 types of products were exported, 

including onions (254.8 thousand tons - $70.7 million), cherries (31.5 thousand tons - $69 million), 

grapes (89.5 thousand tons - $81.7 million), apricots (53.4 thousand tons - $40.2 million), and white 

cabbage (111.3 thousand tons - $36.5 million). 

In the current globalization process, environmental factors are becoming an important 

advantage in the context of developing a green economy. In particular, organic products are valued 

more highly in the international market, products with a low carbon footprint have an advantage in 

the European and Asian markets, and environmentally certified products expand the geography of 

exports. At the same time, the integration of green economy principles with agriculture creates several 

opportunities for Uzbekistan: 

 increases competitive advantage in export markets; 

 increases resource efficiency; 

 provides sustainable income and employment in rural areas; 

 maintains soil fertility and water resources in the long term. 

In a green economy, export-oriented agricultural production is based on the principles of 

resource conservation. Efficient use of water, land, and energy resources, the introduction of modern 

irrigation technologies, and waste reduction will increase the level of exports of environmentally 

friendly agricultural products. As a result, products will meet environmental requirements and "green 

standards" in international markets, increasing their competitiveness. At the same time, it stimulates 

the institutional and technological development of agricultural exports. The introduction of ecological 

certification, compliance with sanitary and phytosanitary standards, and digital tracking systems will 

increase the transparency and reliability of the export chain. This is an important factor in ensuring 

the sustainable export of agricultural products and being recognized as a reliable partner in foreign 

markets. 
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Moreover, the widespread use of water and energy-saving technologies (drip irrigation, digital 

monitoring systems) in agriculture will help reduce production costs and increase the yield of export-

oriented ecological products. It is necessary to reduce losses in the export chain and maintain product 

quality by developing storage, refrigeration, logistics and packaging systems. In addition, increasing 

environmental requirements in international markets are creating the need to change the structural 

structure of agricultural exports. The transition from raw material exports to processed, certified and 

environmentally friendly products will increase export revenues and contribute to the sustainable 

development of the national agricultural sector. In this regard, the agricultural export model, based 

on the principles of a green economy, is an important strategic direction for Uzbekistan to strengthen 

its competitiveness in foreign markets. 
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Abstract 

This article scientifically analyzes the issues of improving enterprise management systems 

based on modern management models. The study examines the opportunities for increasing enterprise 

efficiency through the application of strategic management, innovative management, digital 

management systems, and corporate governance models. In addition, the article highlights the 

importance of implementing modern management approaches to enhance competitiveness, optimize 

management processes, and ensure efficient use of resources. As a result of the research, scientifically 

grounded proposals and recommendations for modernizing enterprise management systems have 

been developed. 
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